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Who Am |?

« CEO & Co-founder of

« 7+ years of experience in HubSpot & outbound sales

* Previously scaled a startup from 5 to 100+ employees

« Speak with 10+ teams per month about HubSpot & sales automation


https://www.hublead.io/
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Common Challenges

X 50% of inbound leads never get contacted,

And when they do, it's often:

¢ _Too slow: delayed response = lost momentum

¢ Only through email or calls: ignoring LinkedIn

¢ Manual: sales teams waste time instead of closing deals
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Automate & Engage Faster

¥ Sync inbound leads from HubSpot to La Growth Machine

W Segment leads into different audiences (cold, warm, hot prospects)

W Automate LinkedIn connection requests + emails for instant engagement
W Provide value upfront, help leads qualify themselves with resources
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The Benefits of Faster Engagement
»* Short-Term Wins:
v/ Leads understand your product better
v More touchpoints = higher trust & conversion
v Faster sales cycles, less manual work
»* Long-Term Wins:
v’ Your new LinkedIn connections will see your posts = free retargeting
v Update contacts based on product usage (HubSpot + Amplitude)
v/ Build relationships, not just transactions
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== Step-by-step guide on

Syncing HubSpot & La Growth Machine
Segmenting leads into different audiences

Setting up automated LinkedIn + email sequences
Personalizing messages with LinkedIn intent
Tracking and optimizing outreach performance



Playground

Step #1

Syncing HubSpot & LGM
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Step #1

- Make
- Find LinkedIn URL
- Push LGM
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Step #2

Segmenting leads into
different audiences
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Step #2

- New Signup dudisrses

B All leads 22 Audiences

- P Q L DETAILS LEADS CAMPAIGNS
- C u Sto m e r New Lead after 2 days 1743 New Lead

- Churn
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Step #3

Setting up automated
Linkedln + emall sequences
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Step #3

- Send LI connection
- Engage everywhere
- Voicemaill
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Step #4

Personalizing messages
to provide value
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Step #4

m Contact Request

- The right content
) Hello {{firstname}}, just saw you installed our extension.
= Aud lence Is it working well?

Also, you can watch a full demo of our product here: https:/wwwyoutube.com/watch?
v=mozUiYiYidE!

Variables v Advanced v chars left 123
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Step #5

Tracking and optimizing
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Step #5

Use templates and test, test, test

| Activated | Contacted

All account campaigns
Felg 8.2K 6K

+ Email > Linkedin - 3 Follow-ups 15

(1 DV VY YYYYYyyyyyyd

Has Email - Email #1

Has Email - Email #1 Well done {{fir...

Has Email - Email #2
Has Email - Email #2 <span>Quick

| Relations

3.1K

Replied

1.3K
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® LaGrowth Playground
IB?Y Machine by 81 LGM'

W Be part of the community!

¥ Welcome to the new ones! .
v Ask all your questions about Growth, Sales,
Test La Growth Machine for free

Marketing and be more visible as an
during 1 month (vs 15 days!) (g

expert!

Test La Growth Machine 1 month Join Playground for Free


https://lagrowthmachine.com/?ref=mzmzzjz
https://playground.lagrowthmachine.com/

